DIVERSITY STATEMENT

Taylor Business Institute is committed to serving a diverse population. The unique demographic composition
of the college necessitates the need for consideration and respect towards others who have different perspectives
and cultures. Any discrimination against a student, faculty or staff member due to age, origin, religion,
education, culture, income strata, sexual orientation, gender or race is a violation of TBI’s code of conduct and
will be followed by disciplinary action.

Taylor Business Institute Diversity Break-out by Student Body
Student demographics data disclosed below is gathered through a diversity survey conducted annually.

18 or under 19-21 26 - 30 31-35 36 - 40 41-50 50+
| Age | 2% [ 1% | 2% | 30% [ 1% | 9% | 6% |
Male Female Unknown
| Gender | 30% | 70% | 0% |
Hetero-sexual Homo-sexual Bi-sexual
| Sexual Orientation | 91% | 5% | 4% |
United States India Mexico Puerto Rico Other
| Origin/Country of Birth | 84% | 14% | 1% | 1% | 3% |
Black/ African Hispanic/ White/ Asian/P.1./ Middle-
American Chicano Caucasian Filipino Eastern Other
| Race | 56% | 1% | 5% | 13% | 1% | 9% |
Catholic  Protestant* Muslim Jew Budhist Hindu Other
| Religion | 19% | 15% [ 3% | 1% | 1% | 1% | 51% |
* Baptist, Methodist, Pentecostal, Church of God in Christ, Episcopalian.
High School Graduate GED Some College
| Educational Status | 44% | 12% | 44% |
Own Vehicle Car Pool Train Bus Other
| Transportation | 6% | 1% | 48w | 44% | 1% |
Single/ Single/ Married
Living on Single/ Single/ Married/ No  Married Living Living
Own/No Caring for Caring for  Children or with with with
Dependents Parent(s) Children Dependents Children Parents Relatives Other
Household
Status 26% 7% 35% 2% 8% 14% 5% 4%
Not Eligible to
Not Working Part-Time Full-Time Work in the U.S.
| Work Status | 51% | 22% | 18% | 9% |
Below Below $20,000 to $35,000 to $50,000 to Over $75,000/
$10000/ Year  $20,000/ Year $35,000/ Year $50,000/Year $75,000/ Year Year
Household
Income 61% 19% 13% 4% 3% 0%

* Data reflects annual November 2009 diversity survey.



